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Quick service restaurants used past 30 days: Wendy's




13.8% or 37,642,862 of USA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Typical Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 47.2 years old
(3.4% younger than average) and have a $87,865 (10.6% lower than average) annual household income.
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15.% or 1,145,015 of CHI DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Typical Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 47. years old (2.9%
younger than average) and have a $106,863 (5.% lower than average) annual household income.
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13.1% or 758,958 of WDC DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Typical Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 46.4 years old
(3.2% younger than average) and have a $124,886 (10.3% lower than average) annual household income.
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15.% or 687,095 of SEA DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Typical Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 47. years old (2.6%
younger than average) and have a $106,546 (17.2% lower than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ* Gender of Target vs. Market: Adults 18 or older | Ethnicity of Target vs. Market:
White 7:’7“*;“@]

Black/African r54%

= who Used WENDY'S One or American

(y More Times in the past 30 |
15-0 (v} i B Asian ¥s5.7%
ys . :

= Remainder of SEA DMA il
Other | A%
48.1 48.4 e %
1
Total Persons: : 2,300,274 2,280,240 E
3,893,419 Men Men Women Women  who Used WENDY'S One or More Times in the past 30 days 8 SEA
e —
- Average Age:
Age Cell Demographics of Target vs. Market: . o = W= HHI of Target vs. Market:
e NGO TN
= who Used WENDY'S One or More Times in the past 30 days m SEA <$35K HHI :
$35K-$50K HHI 5
11.49 $50K-$75K HHI
i ) $75K-$100K HHI g
|8.2%
6.9% $100K-$150K HHI
JTETE $150K-5250K HHI o
W 3.6%
$250K+ HHI
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 T
m who Used WENDY'S One or More Times in the past 30 days N SEA v i U mm‘ $128,694
SEA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 508
All Graphs and HBIAI Data Medeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Wendy's



11.5% or 552,023 of PHX DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Typical Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 45.8 years old
(6.4% younger than average) and have a $93,078 (13.1% lower than average) annual household income.
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| 13.8% or 37,642,862 of USA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.

Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 23.% less likely to be a
college graduate, 4.7% more likely to work full-time, 7.5% less likely to be married, 12.6% more likely to

be a parent of 1 or more children under 18.
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15.% or 1,145,015 of CHI DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 15.8% less likely to be
a college graduate, 4.% more likely to work full-time, 7.9% less likely to be married, 8.4% more likely to

be a parent of 1 or more children under 18.
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13.1% or 758,958 of WDC DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 24.7% less likely to be
a college graduate, 13.2% more likely to work full-time, 1.6% less likely to be married, 12.1% more likely
to be a parent of 1 or more children under 18.
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be a parent of 1 or more children under 18.
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15.% or 687,095 of SEA DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 45.4% less likely to be
a college graduate, .7% less likely to work full-time, 15.8% less likely to be married, 14.8% less likely to
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11.5% or 552,023 of PHX DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 17.5% less likely to be
a college graduate, .1% more likely to work full-time, 8.4% less likely to be married, 29.2% more likely to
be a parent of 1 or more children under 18.
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13.8% or 37,642,862 of USA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 9.7% less likely to own
their home, .4% more likely to own a higher valued home, 4.8% less likely to have a single-family home,
3.9% more likely to have a dog.

m Own/Rent/Other:Adults 18 or older Mﬁm Type of Home:Adults 18 or older € [® Pets in Home:Adults 18 or older
Single Family House (unattached) A% 37«2%
Own a Dog _
35.8%
Townhouse or attached Home j 12.0%
9.4%
303%
Condominium . 177:: Own a Cat
. 26.4%
8.9% 7.7% 6.4% 71.4% 19.5%
Apartment

a.m,sn 2,397,771 TR LRPE 9.0%

Other OwnSecond Home | pMobile Home or Manufactured | 4.4% Own other type of Pet .

or Real Estate 6.6%

Property Home I 3.5%
who Used WENDY'S One or More Times in the past 30 days mUsA who Used WENDY'S One or More Times in the past 30 days mUSA who Used WENDY'S One or More Times in the past 30 days mUSA
-~
yZ4l Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older
Average Value of Owned Home:
who Used WENDY'S One or More Times in the past 30...
usa
9.5%

7.6%

<$150K

$150K-$200K $200K-$250K $250K-S300K $300K-$350K $350K-$500K S$500K-$750K

g

$750K-51M $1M+ Home Refinanced  Home Equity Oown

Mortgage Home Loan/Home Home/Property
= who Used WENDY'S One or More Times in the past 30 days B USA Mortgage Improvement  Outright (No
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 3,344 Loan Mortgages)

c
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15.% or 1,145,015 of CHI DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 4.1% less likely to own
their home, 18.4% more likely to own a lower valued home, 1.1% more likely to have a single-family

home, 6.2% less likely to have a dog.

m Own/Rent/Other:Adults 18 or olden MEM Type of Home:Adults 18 or older 4, # Pets in Home:Adults 18 or older

Single Family House (unattached) 30.3%
5%

Own a Dog
0,
9.9% 32.3%
Townhouse or attached Home
B s

3.7% 23'8%

60.4%

30.4% Condominium . 6% OwnacCat g
-
9.2% 9.5% —
4.8% 5.8% A 20.8%
perment
692,135 ERSURIEN 347,581 PRRTT 105,299 WrITErln 185,103 m =2 10.1%
Own Rent Other Own Second Home bile Home or factured 3.5% Own other type of Pet
or Real Estate 9
Property Home I 1.5% E
who Used WENDY'S One or More Times in the past 30 days mCHI 'who Used WENDY'S One or More Times in the past 30 days mCHI who Used WENDY'S One or More Times in the past 30 days =CHI
-~
Value of Owned Home: Adults 18 or older @Home Loans: Adults 18 or older

Aver Value of Owned Home:
‘who Used WENDY'S One or More Times in the past 30...

o

<$150K $150K-52

00K $200K-$250K $250K-$300K $300K-$350K $350K-5500|

K $500K-$750K  $750K-51M S1IM+ Home

Refinanced Home Equity Own

Mortgage Home Loan/Home Home/Property
= who Used WENDY'S One or More Times in the past 30 days m CHI Mortgage Improvement Outright (NO
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| 13.1% or 758,958 of WDC DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
N Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 8.6% less likely to own
=_— their home, 18.6% more likely to own a lower valued home, 15.% less likely to have a single-family home,
i 27.% more likely to have a dog.

m Own/Rent/Other:Adults 18 or olden MEM Type of Home:Adults 18 or older 4, # Pets in Home:Adults 18 or older

Single Family House (unattached) e 36.0%
Own s Dog

29.5% 25.4%
Townhouse or attached Home m

3.5% 23.8%

57.1%

32.2% e ‘
Condominium . - Own a Cat
10.7% 10.8% 24.7%
8.0% 8.0% 22.0%
Apartment "
433,252 244,739 ER(ETE] 80,967 82,216 RITFiyi 8-1%
Own Rent Other Own Second Home bile Home or factured 1.6% Own other type of Pet
or Real Estate 9
Home I 2.4% E
Property
who Used WENDY'S One or More Times in the past 30 days |WDC who Used WENDY'S One or More Times in the past 30 days mWDC who Used WENDY'S One or More Times in the past 30 days mWDC
-
Value of Owned Home: Adults 18 or older @Home Loans: Adults 18 or older

Aver Value of Owned Home:
‘who Used WENDY'S One or More Times in the past 30...

WDC 5685,585

16.9% 15 g9

1.6% ¥ 09
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| 15.% or 687,095 of SEA DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 20.2% less likely to own

their home, 20.2% more likely to own a lower valued home, 13.% less likely to have a single-family home,
| 8.3% less likely to have a dog.

m Own/Rent/Other:Adults 18 or olden MEM Type of Home:Adults 18 or older 4, # Pets in Home:Adults 18 or older

S 34.8%
Own a Dog

5.8% shhens

Townhouse or attached Home _
B oo
39.7%

Single Family House (unattached)

48.5%

. 3.8%
Condominium I AT Own a Cat
i 31.9%
56% 62% 56% °O% 27.5%
Apartment -
333,471 PRETKESD 9 38,237 38,683 EEICREL] EhiE 12.8%
Own Other Own Second Home bile Home or factured 7.3% Own other type of Pet
or Real Estate 9
Property Home l 5.2% E
who Used WENDY'S One or More Times in the past 30 days HSEA who Used WENDY'S One or More Times in the past 30 days WSEA who Used WENDY'S One or More Times in the past 30 days WSEA
_—
Value of Owned Home: Adults 18 or older &Home Loans: Adults 18 or older

Aver Value of Owned Home:
‘who Used WENDY'S One or More Times in the past 30...

SEA S848,796

24.3%
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g0

$750K-51M
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| 11.5% or 552,023 of PHX DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 11.4% less likely to own

their home, 17.6% more likely to own a lower valued home, 4.% less likely to have a single-family home,
J 8.% more likely to have a dog.

Single Family House (unattached)

Townhouse or attached Home

31.2% Condominium
10.6% 8.0% 7.0% 8.7%
Apartment
172,024 ERITRIE | 58,328 38,518 [EPIRELY
Rent Other Own Second Home bile Home or ured
or Real Estate Home

Property

who Used WENDY'S One or More Times in the past 30 days W PHX

who Used WENDY'S One or More Times in the past 30 days

66.5%

69.2%
7.0%

| JERTS

12%
| 25%

7.7%

. 5.8%

mPHX

MEM Type of Home:Adults 18 or older 4, # Pets in Home:Adults 18 or older

48.4%
Own a Dog
29.7%
OwnacCat g

6.4%
Own other type of Pet H

who Used WENDY'S One or More Times in the past 30 days mPHX

Value of Owned Home: Adults 18 or older
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13.8% or 37,642,862 of USA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 1.2% less likely to look
up D-I-Y advice online, 10.6% less likely to always vote in local elections, 3.5% more likely to belong to a
gym, 2.4% less likely to fly domestic past

Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

87.9%
30.5% 27.3%
- a6.2%] Registered to Vote Democrat / Lean  Republican /Lean Independent / None
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L e
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suggestions Reviews (skype, information ‘schools, chid's) shunterly, Local Elections: Always 34.9%
FaceTime, Application, ) - - 37.4%
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o
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1rip slzéf?%
s

A7 035,34
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- o
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[Flowersor work  Backpacking Mealth Chub or I Class Continging  Weight Loss Video Gaming Aging Parent Snowboarding  Baseball Road Race
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gym, 2.1% less likely to fly domestic past y

| 15.% or 1,145,015 of CHI DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.

‘\{?E;} Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 5.1% less likely to look

up D-I-Y advice online, 15.% less likely to always vote in local elections, 3.6% more likely to belong to a

-Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

(In District of of These
Presidential Elections: Always
Presidential Elections: i m
ol ol Sl e R el e e o
ﬂ ide Elections:

Political Activity: Adults 18 or older

Registered to \_Iote /lean  Republi ILean / None

Recipes / Health Restaurant  Online Phone VD-\I Wuﬂﬂl wedical Fitness/Diet Home/ Apparel/  JobSearch/ Education Religion / Career Take Online  Electronic Homework Phowgraphy Genealogy  Parenting/ Dhlﬂl Dating
I‘::I;I:':\:g Information ||l:r:;n‘n.' r:—;:::;n ";zv:;:" Information Gamden igess Beauty ideas Post resume (::::1. Spirituaiity Development  Ciasses ite m:-:;:‘;- 5’::.::; family Advice  Service Local Elections: Always
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o
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15.3%

Atip 1 304,127 17.1%

16.5%
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10.6%
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13.1% or 758,958 of WDC DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
S Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 2.% less likely to look up
— D-I-Y advice online, 9.6% less likely to always vote in local elections, 9.8% less likely to belong to a gym,

6.7% less likely to fly domestic past yr

Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
- R, SO
48.6% 21.9% 29.5%
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15.% or 687,095 of SEA DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 7.9% more likely to look
up D-I-Y advice online, 17.4% less likely to always vote in local elections, 10.2% less likely to belong to a
gym, 11.8% less likely to fly domestic pas

=
Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
Registered to Vote / Lean publican / Lean Ind, dent / None
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11.5% or 552,023 of PHX DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 6.2% more likely to look
up D-I-Y advice online, 23.4% less likely to always vote in local elections, 37.3% more likely to belong to a
gym, 2.% more likely to fly domestic past

=
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Past 30-days QSR Users: Adults 18 or older

2%

1time 8.6%

% 2 times
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6 - 9times

10 times or more
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e
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=
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F

» who Used WENDY'S One or More Times in the past 30 days
Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 83.3%

mUSA

e e

13.8% or 37,642,862 of USA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 20.% more likely to use
QSRs past mo., 12.3% more likely to use Sit-Down Restaurants past mo., 21.5% more likely to use Casinos

| past yr., 23.8% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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= who Used WENDY'S One or More Times in the past 30 days
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Past 30-days QSR Users: Adults 18 or older

= ‘ \ 1time
% 2times
3 times
4 times
5 times
6 - 9times

10 times or more

15.% or 1,145,015 of CHI DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 18.6% more likely to use
QSRs past mo., 11.1% more likely to use Sit-Down Restaurants past mo., 23.4% more likely to use Casinos

| pastyr., 17.% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
. o
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10 times or more

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

!iiihiﬁhhk

wings/ Bagel/
wwho Used WENDY'S One or More Times in the past 30 days

Chinese akan upsaale steakhouse seafood

Burgers /  Donut/
Sports Bar  Bakery

mCcHI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used WENDY'S One or More Times in the past 30... 29.3%

(= 1,679,594 22.0%

# who Used WENDY'S One or More Times in the past 30 days WCHI m who Used WENDY'S One or More Times in the past 30 days ECHI
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total ly Sit-Down Users: Avg. Monthly Sit-Down ant Meals:
e mrrrerem I I
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
Liquor L Slot Machines 33.9%

Any Type of Beer - 5.2
Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer

= who Used WENDY'S One or More Times in the past 30 days

CHI

ECHI

DMA Scarborough R1 2026: Feb25-Feb26 Qual intab

24.7%
Table Games (Craps, Poker, etc.)

Bar / Nightclub

Stage Show / Concert
Upscale Restaurant ¢ r
Sports Betting

Spa

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 18 or older

i
ey

Vape

Cigarettes

1a / Cannabis

Yes

= who Used WENDY'S One or More Times in the past 30 days = CHI

588
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Past 30-days QSR Users: Adults 18 or older

= l 1time
IS

2 times

3 times

4 times

5 times

6 - 9times

10 times or more

13.1% or 758,958 of WDC DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 21.7% more likely to use
QSRs past mo., 15.6% more likely to use Sit-Down Restaurants past mo., 44.3% more likely to use Casinos

past yr., 33.1% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

& time 14.8%

=
s
4 times 10.1%
5 times 8.0%

6-9times

10 times or more

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Pima  mexian

' who Used WENDY'S One or More Times in the past 30 days

B 47.0
h h

Chinese malan  pagel/ steakhouse Upsaile Wings/ seafood
Dot/ Burgers /

sports Bar
mwoC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

who Used WENDY'S One or More Times in the past 30... 37.7%

Lo 1,468,075 25.4%

# who Used WENDY'S One or More Times in the past 30 days =WDC = who Used WENDY'S One or More Times in the past 30 days mWDC
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total ly Sit-Down Users: Avg. Monthly Sit-Down ant Meals:
100.0% ik 82.8% 71.6% a7
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Liquor

2,050,723 35.5%
220 31.9%

Any Type of Beer
Wine

Imported Beer

Do s o
ermarie Lght Saar -V
Microbrew / Craft Beer 5'9%10 6% '
= who Used WENDY'S One or More Times in the past 30 days »WDC
DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab

Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub §

Upscale Restaurant

Used Past 30-days: Adults 18 or older

Stage Show / Concert
Sports Betting
Spa 2. a 240
Other Gambli 1.9% - : i
o Gambling 1.9% Casinos visited past 12 Yes 1a / Cannabis Cigarettes Vape
= who Used WENDY'S One or More Times in the past 30 days mWDC wwho Used WENDY'S One or More Times in the past 30 days mWDC

763
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Past 30-days QSR Users: Adults 18 or older

) 1time
i

3 times

12.0%

4 times

S
“M
o

10.8%

5 times 8.3%

6 - 9times

10 times or more 10.0%
# who Used WENDY'S One or More Times in the past 30 days

Avg. Monthly QSR Meals:
100.0% 79.2%

I

WSEA

Total Monthly QSR Users:

15.% or 687,095 of SEA DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 26.3% more likely to use
QSRs past mo., 11.6% more likely to use Sit-Down Restaurants past mo., 21.6% more likely to use Casinos

| pastyr., 4.8% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
' 0¢

1time

17.0%

16.4%

2 times

3 times

4 times

6-9times

10 times or more

® who Used WENDY'S One or More Times in the past 30 days

W SEA
Total ly Sit-Down Users: Avg. Monthly Sit-Down ant Meals:
76.0% 68.1%

Drank Past 30-days: Adults 18 or older

3%

Liquor

Any Type of Beer
Wine

Imported Beer 1,065,958

Domestic Regular Beer

L 467 2.
792,592 17.3% |
205

2%
Domestic Light Beer =
Microbrew / Craft Beer 15.0%

» who Used WENDY'S One or More Times in the past 30 days

WSEA

SEA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Colfes
House /
Coffee Bar

Chinese  malan  agel/ wings/ Upscalle Seafood steakhouse
Donut/  Burgers/

Bakery  Sports Bar

= who Used WENDY'S One or More Times in the past 30 days nSEA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used WENDY'S One or More Timesin the past 30... 30,0%

RN 857,401 18.7%

Past 12 months Casino Activities: Adults 18 or older

296,980 28.3%
6
81,019 "
0%

Slot Machines

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

Stage Show / Concert

Sports Betting

AT s

15,1502.2%
BT 2.3%

Eﬂ. 1%
1.5%

Spa

Other Gambling

Used Past 30-days: Adults 18 or older

i
ey

Cigarettes

a / Cannabis Vape

Casinos visited past 12

= who Used WENDY'S One or More Times in the past 30 days mSEA

508
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Past 30-days QSR Users: Adults 18 or older

‘ 1time
% 2times
3 times
4 times
5 times
6-Stimes

10 times or more 14.8%

#» who Used WENDY'S One or More Times in the past 30 days W PHX

Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0%
GG T

11.5% or 552,023 of PHX DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 18.3% more likely to use
QSRs past mo., 13.6% more likely to use Sit-Down Restaurants past mo., 4.4% more likely to use Casinos

past yr., 21.6% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[} 1time 17.5%

2 times 15.2%

3 times 13.1%

4 times 94%

5 times
6-9times 6.0%

10 times or more

S
F

= who Used WENDY'S One or More Times in the past 30 days HPHX
Total ly Sit-Down Users: Avg. Monthly Sit-Down ant Meals:
82.6% 72.7%

Drank Past 30-days. Adults 18 or older
Ay Typa of s

Liquor

Wine

Imported Beer
Domestic Light Beer
Domestic Regular Beer

Microbrew / Craft Beer

# who Used WENDY'S One or More Times in the past 20 days

W PHX

PHX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

iihilhhhmh

malan steakhouse Wings/ Bagel/ upscale seafood
Bugers/  Donut/
Sports Bar  Bakery

Chinese

= who Used WENDY'S One or More Times in the past 30 days mPHX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used WENDY'S One or More Times in the past 30... 22.3%

L2 gl 837,313 17.4%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Sports Betting

Stage Show / Concert

Other Gambling

Spa

Used Past 30-days: Adults 18 or older

1a / Cannabis Cigarettes

Casinos visited past 12

= who Used WENDY'S One or More Times in the past 30 days = PHX

280
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@y

401K,

mﬁalnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account) e k

00,587 .5%
Mtuel Funds

17.5%

13
3,749,266 10.0%
37,601,219 13.8%

Money Market Funds

13.8% or 37,642,862 of USA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 6.9% more likely to have a

21.6% more likely to have an Auto Loan, 1.6% less likely to Invest/Trade Stocks Online, 21.% more likely

to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

ZS07,80B.7%
Bonds PECES 10.0%
057322 8.1% 09% 6 6w
3,057, 53% 5.1%
Other (Crypto / NFTs / Metals, etc.) P 4.2% 4.4%
. — 2 2o o PR i e s p 2o I o o h B G
529 Plan / College Savings Plan 21,8759 3.0% Checking Debitor ATM  Savings  CreditCard  Online Mobil Online Bill Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Market  Deposit{CDs) Home  Improvement
'6.4% Account Mortgage Loan or Home
Second Home or Real Estate Property m R Equity Loan
= who Used WENDY'S One or More Times in the past 30 days mUSA ® who Used WENDY'S One or More Times in the past 30 days BmUSA
Professional Services Used*: Adults 18 or older 'n'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service “ >
Financial Planner
Online Investing / Stock Trading
Accountant 26 192' 551
: , 7.3%
oAt i ot i %
2 3.4%
Real Estate Agent 3.3% . 9.3% 95% 4 ho 6.8%
5% . ’ 3.0% 4.7%
_ .8% (*Past 12 Months) Venmo MasterCard  Apple Pay  CashApp  Google Par American Store Credit  Square Cash  Facebook — Samsung Pay
Divorce / Family Attomney E“g 0% Express card Messenger
» who Used WENDY'S One or More Times in the past 30 days = USA = who Used WENDY'S One or More Times in the past 30 days mUSA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 3,344
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USA Projection

Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338
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15.%

¢

)
Y

401K,

or 1,145,015 of CHI DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.

Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 13.1% more likely to have a

54.5% more likely to have an Auto Loan, 2.% less likely to Invest/Trade Stocks Online, 21.3% more likely

to pay with their Debit Card.

ﬁ Investments Owned: Adults 18 or older
e ¢ |

401K Plan =

IRA (Individual Retirement Account)

Stocks or Stock Options

16.4%

Mutual Funds 18.2%

9.9%
12.7%

Money Market Funds

9.1%
11.0%

65,415 5.7%
642,869 JE¥TS
1353 6.2%
EYEWry 7.5%
B

5.8%
¥ who Used WENDY’S One or More Times in the past 30 days

Bonds
Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

N CHI

Financial Services Has and/or Uses: Adults 18 or older

41% 41% 315 3.0%

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Money Personal Loan Home
Account card Account Banking Banking Paying Mortgage Deposit (CDs)  Market Home  Improvement
Account Mortgage Loan or Home
Equity Loan
= who Used WENDY'S One or More Times in the past 30 days mCHI

Professional Services Used*: Adults 18 or older

Tax Preparation Service

1,434,329 18.8%

Financial Planner

1

Online Investing / Stock Trading

3

1,029,182 13.5%

137,788 12.0%

783,376 10.2%
26% @

8.!

1,

Accountant

Insurance Agent at a Local Office (not online)

648,792

Lo

1%
2.8%

2.4%
2.4%

Estate Planning

Real Estate Agent

Divorce / Family Attorney !"3:’?
= who Used WENDY'S One or More Times in the past 30 days

CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 588
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(*Past 12 Months)

u CHI

—

Past 3-Months Payment Methods Used: Adults 18 or older

6.0%
2.1%
VisA Debit Card Venmo MasterCard  Apple Pay  Google Pay  Cash App Discover  Store Credit  American  Square Cash  Facebook Samsung Pay
card Express Messenger
® who Used WENDY'S One or More Times in the past 30 days mCHI

Quick service restaurants used past 30 days: Wendy's



401K,

13.1% or 758,958 of WDC DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 14.5% more likely to have a

31.4% more likely to have an Auto Loan, 15.6% more likely to Invest/Trade Stocks Online, 16.5% more

likely to pay with their Debit Card.

ﬁ Investments Owned: Adults 18 or older
e g }

T

IRA (Individual Retirement Account)

1,656,882

107,81 14.2%
1,061,348 18.4%

Stocks or Stock Options

Mutual Funds

Money Market Funds 8'88'3;,:9 25 15.4%
529 Plan / College Savings Plan M"ﬁ %

Financial Services Has and/or Uses: Adults 18 or older

82% B.A% gy

Other (Crypto / NFTs / Metals, etc.) -02.‘63% 43% 4.2%
Bonds 0 0.9% checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Money  Certificates of Studentloan Personal Loan Refinanced Home
i Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property Mﬂ;ﬁo‘w Accownt Mortgage 1:3;;;!;?
w who Used WENDY'S One or More Times in the past 30 days m'WDC ® who Used WENDY'S One or More Times in the past 30 days EWDC
Professional Serwces Used *: Adults 18 or oider 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service 1,099,896 19.0% y
Online Investing / Stock Trading B
Financial Planner
Accountant
Insurance Agent at a Local Office (not online)
Real Estate Agent 10.4%
6% 7% 7.2% o 6.2%
Estate Planning N s, ” y ; " . ﬂ
N (*Past 12 Months) Zelle PayPal Debit Card Venmo MasterCard  ApplePay  CashApp  GooglePay  American Discover  Store Credit Square Cash Samsung Pay Facebook
Divorce / Family Attormey Express card Messenger
® who Used WENDY'S One or More Times in the past 30 days ®WDC » who Used WENDY'S One or More Times in the past 30 days uWDC

wDcC Scarborough R1 2026: Mar25-Mar26 Qual Intab 763
All Graphs and HBIA! Dala Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Wendy's



15.% or 687,095 of SEA DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 8.% less likely to have a
401K, 10.3% less likely to have an Auto Loan, 28.8% less likely to Invest/Trade Stocks Online, 12.9% more
likely to pay with their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

s T0% TA% 6% g3y

Other (Crypto / NFTs / Metals, etc.)

S5 s L35 3 e S Lo L5730 2 S s o ’ ¥
5683 5.6%
Second Home or Real Estate Property 8.5% Checking Debitor ATM  Savings  Credit Car Online Mobile  Online Bill Home Money  Autoloan Certificates of Studentloan Refinanced Personalloan  Home
Account card Account Banking  Banking Paying  Mortgage  Market Deposit {CDs) Home Improvement
. 4.6% Account Mortgage Loan or Home
529 Plan / College Savings Plan 81% Eqity Loan
% who Used WENDY'S One or More Times in the past 30 days HSEA = who Used WENDY'S One or More Times in the past 30 days mSEA

Professional Services sed*: Adults 18 or older B\ Past 3-Months Payment Methods Used: Adults 18 or older

Online Investing / Stock Trading

928,904 20.3%

Tax Preparation Service

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)

Estate Planning
8.2% 55% 5.4% 47%

Real Estate Agent o o P « L
7 1.0% (*Past 12 Menths) visa DebitCard MasterCard Apple Pay GooglePay  Cash App American  Store Credit Discover  Square Cash Facebook Samsung Pay
Divorce / Family Attorney - Express card Messenger
1.2% e gel
= who Used WENDY'S One or More Times in the past 30 days mSEA ® who Used WENDY'S One or More Times in the past 30 days mSEA

SEA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 508
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11.5% or 552,023 of PHX DMA Adults 18 or older Used WENDY'S One or More Times in the past 30 days.
Adults 18 or older who Used WENDY'S One or More Times in the past 30 days are 8.8% more likely to have a
401K, 40.1% more likely to have an Auto Loan, 19.4% less likely to Invest/Trade Stocks Online, 29.5% more
likely to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older
401K Plan  gerrm o I

IRA (Individual Retirement Account) !
Stocks or Stock Options

Mutual Funds

Money Market Funds

Second Home or Real Estate Property

Other (Crypto / NFTs / Metals, etc.)

Bonds

529 Plan / College Savings Plan ”!'3,;’6

& who Used WENDY'S One or More Times in the past 30 days B PHX

Financial Services Has and/or Uses: Adults 18 or older

8.1% 5.7%
= ol 1355, oasn 511150 Y 1 72z 352) 157008 | coasio P o el e JET
Checking Debitor ATM  Savings Credit Card Online Mobil Online Bill Money  Certificates of Personal Loan Home
Account card Account Banking Banking Paying Market  Deposit {CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

= who Used WENDY'S One or More Times in the past 30 days H PHX

Professional Services sed*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

624,054
ot ey 7 ¢
Insurance Agent at a Local Office (not online) 5'::* ® ]
Real Estate Agent m 5.9%
Estate Planning m zi;’%

*Past 12 Months|
Divorce / Family Attorney ’ 015:2‘ f /

= who Used WENDY'S One or More Times in the past 30 days m PHX

PHX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 280
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T Past 3-Months Payment Methods Used: Adults 18 or older

a7% 97% 100%

9 1% 4.5%
R

Zelle PayPal Debit Card Venmo MasterCard ~ Apple Pay CashApp GooglePay American StoreCredit  Discover  Square Cash  Facebook  Samsung Pay

Express card Messenger
= who Used WENDY'S One or More Times in the past 30 days = PHX

Quick service restaurants used past 30 days: Wendy's



McDonald's

K1)

@{Ldz@tﬂ,& Chick-fil-A
BURGER
KING Burger King
e

GEN-Y (P30-44)
{[CHIPOTLE

MEXICAN GRILL

Chipotle
GEN-X (P45-59)
IIJIW' Subway

Arby's

GEN-Z (P18-29)

P?S

Chili's
Ag)lebee‘s Applebee's
FIVE GUYS Five Guys

BURGERS and FRIES

USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab:
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

“"Other QSRs Used + 3 Generational Cohorts"

P18+ who used WENDY'S One or More Times in the past 30 days (Other QSRs used One
or More Times past 30 days)

/22,691,458
98,462,765

785
56,441,204

12,458,360
42,871,420

11,131,252
74,583,524

9,407,082

60.3%

f

3
&
N
X

3
EJ

8,907,614

63,217,798

8,689,629
27,788,426

8,656,651

I

10.2%

|

9.7%
7,416,729 19.7%
49,283,385 18.0%
4,998,644 13.3%

15,305,562 6.0%

4,600,402

USA

12.2%
6.3%

2,992,848.0%

i 3.5%

:

1 P18+ who used WENDY'S One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)

m P18+ USAAOther QSRs used One or More Times past 30 days)
33 Share of Everything
for Anything =

soefa.ai

Quick service restaurants used past 30 days: Wendy's
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A
BURGER .

.‘,'KING Burger King

QLA Chick-fil-A

McDonald's

GEN-Y (P30-44)

GEN-X (P45-59)

WAy Subway
Chipotle
> GEN-Z (P18-29)

é S Chili's
Arby's

Ag:lebee's Applebee's
FIVE GUYS Five Guys

BURGERS and FRIES

CHICAGO DMA Scarborough R12026: Feb25-Feb26 Qual Intab:
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

"Other QSRs Used + 3 Generational Cohorts"

P18+ who used WENDY'S One or More Times in the past 30 days (Other QSRs used One
or More Times past 30 days)

724,825 63.3%
40.3%

3,080,527
437,013

1,429,989 '

4,167

18.7%

28.3%
16.7%

304,105 26.6%
2,083,259 27.3%

I

26.2%
23.6%

25.4%

|

1,804,971
290,727
9.7%

|

282,593 24.7%

16.1%

21.3%
18.6%

|

17.7%

20%711
8.5%
iﬂ 3. '1:1:
526,998 6.9%

88.342 7.7%
289,620 X0
s 2.5%
P18+ who used WENDY'S One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)

H P18+ CH!CAS%BO (Other QSRs used One or More Times past 30 days)

]

16.9%

Share of Everything
for Anything o

soefa.ai
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(& "Other QSRs Used + 3 Generational Cohorts"
P18+ who used WENDY'S One or More Times in the past 30 days (Other QSRs used One
or More Times past 30 days)
... G McDonald's 35.3% —

Ry T ——— o
Chipotle m_ . 37.9%
@ Burger King p— 30.1%
GENX (PAS-50) P . 7
GEN-Y (P30-44) 210'!913 278%
wavY’ Subway & ey 21.9%

GEN-Z (P18-29) o R
Arby's !’;#'853"68_ T 19.6%

e Eil/acmmn ©./%
FIVE YS ; :
Buxesxsgdlgmsss Five Guys 46 7.0% —

J’S Chili's E&%’:’ o 14.8% WASHINGTON, DC

® : _
Applebees  Applebee's %&EM 3_5%3”

GRILL+ BAR

P18+ who used WENDY'S One or More Times in the past 30 days (Other QSRs used One or More Times past 30 days)

W P18+ WASHINGTON, DC (Other QSRs used One or More Times past 30 days)
WASHINGTON, DC DMA  Scarborough R1 2026: Mar25-Mar26 ~ Qual Intab: 763 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything ¢
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"Other QSRs Used + 3 Generational Cohorts"”

P18+ who used WENDY'S One or More Times in the past 30 days (Other QSRs used One

m or More Times past 30 days)
McDonald's pprso=e 57.2%

T .
Y (P304 e .

ﬁ Burger King 13.0% _—
GENX{PASAY) -~
GEN-Z (P18-29) | 17 |@
Arby's E{ﬁ& - 18.3% 2 /
f}gple]ﬁ::sg;sn Applebee's H e oo 17.6% ®
/7 '@&5& Chick-fil-A ﬁﬁﬂ— 11.49%7'4* .
wavY Subway - 15.5% s@

‘ 92,249 13.4%
R
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"Other QSRs Used + 3 Generational Cohorts"
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Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 3 days, 5 hours, 43
minutes and 42 seconds each week with All Forms of Media.

82.5% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an avg. of 8 hours and 36 minutes each
week listening to All Local AM/FM Radio, representing 9.1% of total time spent with all forms of Media.
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‘@) O Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 3 days, 9 hours, 11

@ E minutes and 48 seconds each week with All Forms of Media.
[r— 84.% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an avg. of 9 hours and 2 minutes each week
listening to All Local AM/FM Radio, representing 9.4% of total time spent with all forms of Media. ‘
S !
™.
Avg. H:M:S/week with All Forms of Media:
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Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 2 days, 22 hours, 28
minutes and 31 seconds each week with All Forms of Media.

76.8% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an avg. of 7 hours and 31 minutes each
week listening to All Local AM/FM Radio, representing 8.2% of total time spent with all forms of Media
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Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 2 days, 21 hours, 2
minutes and 24 seconds each week with All Forms of Media.

75.1% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an avg. of 8 hours and 9 minutes each
week listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.
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Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 2 days, 23 hours, 49
minutes and 48 seconds each week with All Forms of Media.

89.5% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an avg. of 8 hours and 20 minutes each
week listening to All Local AM/FM Radio, representing 10.4% of total time spent with all forms of Media.
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Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 2 days, 10 hours, 52
minutes and 16 seconds each week with All Forms of Ad-Supported Media.

79.4% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an avg. of 7 hours and 58 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 2 days, 14 hours, 8
minutes and 7 seconds each week with All Forms of Ad-Supported Media.
81.2% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an avg. of 8 hours and 21 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 2 days, 4 hours, 28
minutes and 32 seconds each week with All Forms of Ad-Supported Media.
73.6% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an avg. of 7 hours and 2 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 2 days, 2 hours, 53
minutes and 0 seconds each week with All Forms of Ad-Supported Media.
73.% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an avg. of 7 hours and 41 minutes each

| week listening to Local Ad-Supported AM/FM Radio, representing 11.% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 2 days, 6 hours, 42
minutes and 41 seconds each week with All Forms of Ad-Supported Media.
86.1% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an avg. of 7 hours and 53 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 12.4% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 8
hours and 24 minutes each day with All Forms of Ad-Supported Media. 79.4% listen to Local AM/FM
Radio for an avg. of 68.4 minutes/day. (Local Radio delivers 10.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 8
hours and 52 minutes each day with All Forms of Ad-Supported Media. 81.2% listen to Local AM/FM
Radio for an avg. of 71.7 minutes/day. (Local Radio delivers 10.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Radio for an avg. of 60.4 minutes/day.

| Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 7
hours and 29 minutes each day with All Forms of Ad-Supported Media. 73.6% listen to Local AM/FM
(Local Radio delivers 9.9% of Time with Ad-Supported Media.)
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Radio for an avg. of 66. minutes/day.

| Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 7
hours and 16 minutes each day with All Forms of Ad-Supported Media. 73.% listen to Local AM/FM
(Local Radio delivers 11.% of Time with Ad-Supported Media.)
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| Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend an average of 7

hours and 48 minutes each day with All Forms of Ad-Supported Media. 86.1% listen to Local AM/FM
Radio for an avg. of 67.7 minutes/day. (Local Radio delivers 12.4% of Time with Ad-Supported Media.)
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29,894,378 or 79.4% of Adults 18 or older who Used WENDY'S One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 68.4 minutes every day
representing 37.5% of all time spent daily with Ad-Supported Audio.
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929,837 or 81.2% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 71.7 minutes every day representing
38.5% of all time spent daily with Ad-Supported Audio.
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- 558,549 or 73.6% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 60.4 minutes every day representing
34.5% of all time spent daily with Ad-Supported Audio.
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- 501,349 or 73.% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 66. minutes every day representing
40.2% of all time spent daily with Ad-Supported Audio.
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29,894,378 or 79.4% of Adults 18 or older who Used WENDY'S One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 68.4 minutes every day
representing 37.5% of all time spent daily with Ad-Supported Audio.
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‘@) | 929,837 or 81.2% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
’ listen to Ad-Supported Local AM/FM Radio for an average of 71.7 minutes every day representing
38.5% of all time spent daily with Ad-Supported Audio.
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| 558,549 or 73.6% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 60.4 minutes every day representing
34.5% of all time spent daily with Ad-Supported Audio.
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| 501,349 or 73.% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 66. minutes every day representing
40.2% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older
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475,321 or 86.1% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 67.7 minutes every day representing
38.7% of all time spent daily with Ad-Supported Audio.
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Audio: Adults 18 or older
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29,894,378 or 79.4% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Country, Pop Contemporary Hit Radio, and Classic Rock.
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929,837 or 81.2% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult
Contemporary, Country, Urban AC, and Urban Contemporary.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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558,549 or 73.6% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Rock,
Urban AC, and Classic Hits.
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501,349 or 73.% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Pop Contemporary Hit Radio,
Country, Adult Contemporary, and Classic Hits.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 475,321 or 86.1% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Country, Hot AC, Adult
Contemporary, and Pop Contemporary Hit Radio.
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23,108,066 or 61.4% of Adults 18 or older who Used WENDY'S One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 104.8 minutes every day representing
33.7% of all time spent daily with Ad-Supported Video.
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Avg. Week A{Imxideo (Persons & % Reach): Adults 18 or older
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782,205 or 68.3% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 127.3 minutes every day representing 37.2%
of all time spent daily with Ad-Supported Video.
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449,205 or 59.2% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 68.2 minutes every day representing 28.5%
of all time spent daily with Ad-Supported Video.
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340,431 or 49.5% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 91. minutes every day representing 33.% of
all time spent daily with Ad-Supported Video.
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294,478 or 53.3% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 90.2 minutes every day representing 32.1%
of all time spent daily with Ad-Supported Video.
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23,108,066 or 61.4% of Adults 18 or older who Used WENDY'S One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 104.8 minutes every day representing
33.7% of all time spent daily with Ad-Supported Video.
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‘@) 782,205 or 68.3% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
- watch Ad-Supported Local TV Stations for an average of 127.3 minutes every day representing 37.2%
of all time spent daily with Ad-Supported Video.
Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 68.3% 67.9% llshare Of Ad-suppOftEd video n Video: Adults 18 or older

63.3%

50.5%
who Used WENDY'S One or CHI
More Times in the past 30
% of Weel
Time Spe 42.5% o days
Ad-Su 39.8%
37.6%
Video.
30.4% 31.0%
23.1% 24.6% 21a%
19.6% ’
12.0% 11.2% 11.2%
Weekly
Total 5.4%
782,205 5,188,452 724,944 4,408,344 486,383 3,042,438 578,466 2,870,555 264,534 1,184,015 281,566 1,500,414 347,730 2,368,016 137,407 857,028 245,120 1,105,616 128,681 525646
Local TV Cable TV Amazon YouTube AppleTV+ Hulu TikTok Netflix Peacock Roku
Average
Daily Mi
1 . .
® who Used WENDY'S One or More Times in the past 30 days W CHI
CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 588 CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 4,001 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soef'a. for Anything =

Quick service restaurants used past 30 days: Wendy's



‘@) 449,205 or 59.2% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
N - watch Ad-Supported Local TV Stations for an average of 68.2 minutes every day representing 28.5%
of all time spent daily with Ad-Supported Video.
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340,431 or 49.5% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 91. minutes every day representing 33.% of
all time spent daily with Ad-Supported Video.
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294,478 or 53.3% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 90.2 minutes every day representing 32.1%

of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)

Local News - Evening
Sports

Comedies

Local News - Morning
Movies

Dramas

Game Shows
National/Network News
Food/Cooking Shows
Mystery/Suspense/Crime
Documentaries

Local News - Late

Court Shows

[ 23,108,066 or 61.4% of Adults 18 or older who Used WENDY'S One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Local News - Morning, Comedies, Game Shows, and Movies.
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| 782,205 or 68.3% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days

watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News -
Morning, Sports, Comedies, Game Shows, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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449,205 or 59.2% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Movies, Local
News - Evening, Game Shows, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Average week)
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340,431 or 49.5% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local
News - Morning, Dramas, Comedies, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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294,478 or 53.3% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News - Evening,
Sports, Local News - Morning, Mystery/Suspense/Crime, and Movies.
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[ 29,352,835 or 78.% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
use Ad-Supported Social Media for an average of 164.8 minutes every day representing 27.% of all
time spent daily with Ad-Supported Digital Media.

3
[

% Time spent:

Avg. Week All Digital (Persons & % Reach): Adults 18 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

I
k2

OTT TV Streaming Services

Online
Classes,
Schoals,
Colleges,
Universiti
OTT TV Streaming Services es
140.8 513

Online
Classes,
Schools,
Colleges,

OTT TV Streaming Services | Universiti
es...

Search (Google, Bing, etc.)

357698 188 83.4%

927 651 341 83.3%

Social Media

Social Media
185.7

Sacial Media
161.9

Email/Text/IM/Zoom,etc. (Personal & Work)

Streaming Audio (Local Radio/

Podcasts/Stresming Services) g Avg. Hours+Minutes/day with
Games/Fantasy/Befting Sites Digital: Adults 18 or older

Non- YouTube/Ti

Non- YouTube/T

PremiumuP | o0 e

Local TV Premium+Pre .
remium... 37.4 ikTok, etc.

Streaming mium Cable... 329
41.2

h|

4.0%

Shopping (incl. Food/Auctions/Travel, etc.) 789 48.8%
Shopping | Ne
YouTube/TikTok, etc. cke 47.3%, (incl.... ws/
) N concurrent
Online Classes, Schools, Colleges, Universities A a3 194 9% Usoge %:

Streaming Audio (Local Radio/ IM/Zoom,e — W...

Search Sho  Games/Fa

Streaming Audio (Local EmailfText/l (Googl ppin ntasy/Be...
Radio/ Podcasts/Streaming IM/Zoom,et e, g

Services) ¢.(Personal| Bing, (inc. News/ B

= c Podcasts/Streaming Services) tc: . Games/Fa
oty Streaming s v 183.5 {Personala Bing... | ntasy/Be... 153.9 BWorkle | etc). Fo.. Wea. @
T - = —
= who Used WENDY'S One or More Times in the past 30 days mUSA = who Used WENDY'S One or More Times in the past 30 days m USA
Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Totel Persans: % Time Spent:

Search (Google, Bing, etc) ARl
Email/Text/
IM/Zoom,e Streaming Audio {Local
Local TV tc. Radio/

Streaming (Personal & Podcasts/Streaming
a3 Work)...

651 341 83.3%
a

e
e i A —
Shorping in. oo/ AuctinsTrave e
vourube/riro, . AR a , - YouTube/Tik |FIEIEREEI  SodalMedia rewili oie
sireaming i o3 Pt S L OB Avg. Hours+Minutes/day with Ad-  PRBEh TO:;: Cable... . mium Cable | YouTub
comesrntaymetine s | A T Supported Digital: Aduits 18 or older  lngtie . Simne e

Streaming Audio (Local

Podcasts/Streaming
Services) Non-

- ; Search Shoppin | New
Local TV Streaming |7y YN 26.3%

(Google, | gfincl. | s/W Email/Text/IM o
Non-PrisiursEerin Ol Sirasuing, M OTT TV Streaming Bing, Food/A | eath /Zoometc. S ‘?p"l'"g
—— : ) R et i) Social Media Services etc) | uction.. | er/.. OTT TV Streaming Services (P;f,wrzﬂl & FO(")';;A
L . e L WS O or 164.8 96.3 31.8 : 1016 ork)... = Banking/..
Online classe, Schools, olleges, Universties O 0:0% More Times inthe past 30 -
days
= who Used WENDY'S One or More Times in the past 30 days mUSA = who Used WENDY'S One or More Times in the past 30 days mUSA
uUsA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 3,344 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338 =t for Anything _

Quick service restaurants used past 30 days: Wendy's



[ 904,609 or 79.% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
use Ad-Supported Social Media for an average of 166.8 minutes every day representing 27.2% of all
time spent daily with Ad-Supported Digital Media.
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601,077 or 79.2% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
use Ad-Supported Social Media for an average of 160.4 minutes every day representing 27.8% of all
time spent daily with Ad-Supported Digital Media.
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[ 494,525 or 72.% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
use Ad-Supported Social Media for an average of 143.8 minutes every day representing 25.3% of all
time spent daily with Ad-Supported Digital Media.
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- 27,699,451 or 73.6% of Adults 18 or older who Used WENDY'S One or More Times in the past 30
days use Ad-Supported Facebook for an average of 61.2 minutes every day representing 37.2% of all
time spent daily with Ad-Supported Social Media.
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[ 771,564 or 67.4% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 62.4 minutes every day representing 37.4% of all time
spent daily with Ad-Supported Social Media.
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| 548,568 or 72.3% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days

use Ad-Supported Facebook for an average of 53.8 minutes every day representing 33.5% of all time
spent daily with Ad-Supported Social Media.
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| 494,525 or 72.% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 50.4 minutes every day representing 35.1% of all time
spent daily with Ad-Supported Social Media.
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@! 407,985 or 73.9% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
< Q@ use Ad-Supported Facebook for an average of 61.5 minutes every day representing 37.2% of all time
spent daily with Ad-Supported Social Media.
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| 27,699,451 or 73.6% of Adults 18 or older who Used WENDY'S One or More Times in the past 30
days use Ad-Supported Facebook for an average of 61.2 minutes every day representing 37.2% of all
time spent daily with Ad-Supported Social Media.
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| 771,564 or 67.4% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 62.4 minutes every day representing 37.4% of all time
spent daily with Ad-Supported Social Media.
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‘@) | 548,568 or 72.3% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
o use Ad-Supported Facebook for an average of 53.8 minutes every day representing 33.5% of all time
spent daily with Ad-Supported Social Media.
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| 494,525 or 72.% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days

use Ad-Supported Facebook for an average of 50.4 minutes every day representing 35.1% of all time
spent daily with Ad-Supported Social Media.
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Weekly

Reach % 73.9%

70.3%

53.8%

% of Weekly
Time Spent wil
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Weekly
Total
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Average Facebook
Daily Minutes
Using Ad-Supported
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296,941 2,349,532
Instagram

262,634 1,827,440
YouTube Video

| 407,985 or 73.9% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
use Ad-Supported Facebook for an average of 61.5 minutes every day representing 37.2% of all time
spent daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported

"Share of Ad-Supported Social Media"
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,649,778;
Social Media: 1,939,136; Local Radio: 1,869,660; Non-Prem. Cable: 903,619; Local TV:
779,955 reaching Adults 18 or older who Used WENDY'S One or More Times in
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 65,784; Local Radio: 57,606; Non-Prem. Cable: 29,860; Local TV: 29,162
reaching Adults 18 or older who Used WENDY'S One or More Times in the past 30
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 49,880;
Social Media: 40,484; Local Radio: 34,266; Non-Prem. Cable: 19,637; Local TV: 14,058
reaching Adults 18 or older who Used WENDY'S One or More Times in the past 30
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 30,911; Social Media: 29,259; Non-Prem. Cable: 13,877; Local TV: 11,141
reaching Adults 18 or older who Used WENDY'S One or More Times in the past 30

All Other Digital Media: 45,206;
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 29,970; Social Media: 24,993; Non-Prem. Cable: 10,259; Local TV: 9,618
reaching Adults 18 or older who Used WENDY'S One or More Times in the past 30

All Other Digital Media: 35,630;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used WENDY'S One or More Times in
the past 30 days
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

{Average week) Totol ersans:

Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio
Gas Stations/Convenience Stores 077 98 44.7%
Shopping Mals
Restaurants & Bars 0 9% Avg. Hours+Minutes/day with Out-
s m m of-Home Media: Adults 18 or older
spotiy  PRFRPH Tl
sirusxv | EEASIGRE SNTSE usoge 5 32.4%
Retail Stores M m mm:i:?rﬁ: 5‘: =
YouTube Music 176.6 e

m who Used WENDY'S One or More Times in the past 30 days mUSA

 Time spent: (Average Day)

7 33,577,766 or 89.2% of Adults 18 or older who Used WENDY'S One or More Times in the past 30
days spend an average of 51.6 minutes per day driving, seeing Billboards and Signs. 66.4% Listen to
Local Radio Stations Out-of-Home for an average of 41.4 minutes

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week]

Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
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Spotify
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Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older “
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1,031,797 or 90.1% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
spend an average of 48.1 minutes per day driving, seeing Billboards and Signs. 67.9% Listen to Local
Radio Stations Out-of-Home for an average of 43.4 minutes/

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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689,075 or 90.8% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
spend an average of 53.3 minutes per day driving, seeing Billboards and Signs. 61.5% Listen to Local
Radio Stations Out-of-Home for an average of 36.6 minutes/da

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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591,907 or 86.1% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
spend an average of 39.9 minutes per day driving, seeing Billboards and Signs. 61.% Listen to Local
Radio Stations Out-of-Home for an average of 40. minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week]

Grocery Stores

Total Persons:

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Drug Stores

-!m
Cagial 2o
0 i
mm

R, %
:

» who Used WENDY'S One or More Times in the past 30 days

SiriusXm
Retail Stores

YouTube Music

i _
vsoge & E;

who Used WENDY'S One or PHX
More Times in the past 30

499,245 or 90.4% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
spend an average of 52.7 minutes per day driving, seeing Billboards and Signs. 72.% Listen to Local

Radio Stations Out-of-Home for an average of 41. minutes/day.

m PHX

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
: Jnlﬁ!m

Billboards & Signs (Weekly

AM/FM Radio
433

Walking in Towns,
Cities, Downtown
Areas Shopping Malls

17.7

Billboards & Signs (Weekly
Drivers)
55.9

AM/FM Radio
40.5

Walking in Towns,
Cities, Downtown
Areas
217

Shopping Malls

Grocery
Stores
91

Retail Spotify
Stor... 5.2

SiriusXM YouTube Ga D
141 Music... S ..

m who Used WENDY'S One or More Times in the past 30 days

mPHX

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average Week} Totol persons:

Grocery Stores
Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

P — e

AM/FM Radio
Gas Stations/Convenience Stores

Restaurants & Bars

L —— 1T
4 295 114 89 1%

% Time Spent:

Avg. Hours+Minutes/day with Ad- m

(Average Day)

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Billboards & Signs (Weekly
Drivers)

Walking in Towns,

Cities, Downtown
Areas Shopping Malls
232 17.7

Billboards & Signs (Weekly

Walking in Towns,
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Areas Shopping Malls
21.7 17.5
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33,577,766 or 89.2% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days

spend an average of 51.6 minutes per day driving, seeing Billboards and Signs representing 33.4% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekly

Reach % "Share of Ad-Supported OOH Media"

97.3% 96.3%

who Used WENDY'S One or usa
More Times in the past 30
74.4% days
66.4%

56.5%

23.9% 55 194

20.4%
9.9%  9.3%
7.5%

Weekly 6.1%

Persons 5

Reached: Blllhoardszéna"}llgon?sgo "AM FMIIG'JF%SH Walking ml'!ﬁ:us?:g,g 3 roe %ﬁi?ﬁé’am Restaurants £32'329 Shopping Masﬁs Movie Thfn%gg <l " Podc a:’olsﬁ7 A Stadiims &1%32;5356 "Public Trasnas?: o
Average (Weekly Drivers) Cities, Downtown
Daily Minutes Areas
with Ad-Supported
OOH Media: 5 5

® who Used WENDY'S One or More Times in the past 30 days m USA

usa USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab 3344
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%1,031,797 or 90.1% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend

an average of 48.1 minutes per day driving, seeing Billboards and Signs representing 31.% of all Time Spent
Jiwith Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekly

Reach % "“"Share of Ad-Supported OOH Media"

97.9% gg.29

who Used WENDY'S One or CHI
77.8% More Times in the past 30
days
67.9%
59.4%
36.7%
28.7%
251% 52 7%

12.3% 11.7%

Weekly
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Reached: il nards & Signs.
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689,075 or 90.8% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend

an average of 53.3 minutes per day driving, seeing Billboards and Signs representing 35.4% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Aduits 18 or older
Weekly n .y | )
oy 4 Share of Ad-Supported OOH Media
98.7%
96.0%
who Used WENDY'S One or WDC
76.0% More Time: in the past 30
ays
61.5% 59.1%
54.7%
37.8% 35.4%
23.7% 22 o
12.0% 9.2%

Weekly 6.1% 5 3%
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591,907 or 86.1% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend

an average of 39.9 minutes per day driving, seeing Billboards and Signs representing 28.9% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

et S "Share of upported OOH Media"

S
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499,245 or 90.4% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days spend

an average of 52.7 minutes per day driving, seeing Billboards and Signs representing 33.8% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Weekly

Reach % "“"Share of Ad-Supported OOH Media"

99.3% 98.3%
90.4% g9 1%

=

who Used WENDY'S One or PHX
77.2% More Times in the past 30
72.0% days
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Time Spent 61.4%
Ad-Supj
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1,031,797 or 90.1% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
spend an average of 48.1 minutes per day driving an average of 28. miles each day and are 77.7%
more likely to use Eisenhower Expressway (1-290) than the Metro

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

Eisenhower Expressway (I-290)
Dan Ryan Expressway (I-90/1-94)
Tristate Tollway (1-294/1-94)
Kennedy Expressway (1-90/1-94)
Cicero Avenue

Harlem Avenue

I-57

Stevenson Expressway (I-55)
Route 59

Route 34 (Ogden Avenue)
1-355/Veterans Memorial Tollway
LaGrange Road

Western Avenue

Us 30

Route 38 (Roosevelt Road)

us 83

Edens Expressway (1-94)

Route 64 (North Avenue)

us 20

Route 53

Ronald Reagan Memorial Tollway (I-88)
I-65

Jane Addams Memorial Tollway (1-90)
Route 41

Route 45

Borman Expressway (1-80/1-94)

¥ who Used WENDY'S One or More Times in the past 30 days
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Scarborough R1 2026: Feb25-Feb26
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Top-26 Residential Zip Codes: Adults 18 or older
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Quick service restaurants used past 30 days: Wendy's

Top-26 Employment Zip Codes: Adults 18 or older
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| 689,075 or 90.8% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
spend an average of 53.3 minutes per day driving an average of 31. miles each day and are 111.5%
more likely to use Route 214/Central Avenue than the Metro avera

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

12,660,122 46.0%
16.7%

1-95/1-495/Capital Beltway

Route 1

I1-66

I-295/Baltimore Washington Parkway
Route 28
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Route 214/Central Avenue

H Street/Benning Road

East-West Highway

Route 17
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Route 97/Georgia Avenue

Route 15

Route 210/Indian Head Highway
Constitution Avenue

Veirs Mill Road

14th Street

16th Street

Route 185/Connecticut Avenue
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Top-26 Residential Zip Codes: Adults 18 or older
22030 2.56%
22042

71 838 1.24%
2.46%

8

|

§

2.22%

g

0.63%

e
85

1.93%

!
B

94,475

2
g
g3

N
&
®

]

g

§
§

0.45%

1.71%
0.97%

0.49%

g 3

fEE
| Bt

11

0.93%
0.24%

0.74%

Tl

S

44,424

O

3

Quick service restaurants used past 30 days: Wendy's

Top-26 Employment Zip Codes: Adults 18 or older
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591,907 or 86.1% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
spend an average of 39.9 minutes per day driving an average of 23.2 miles each day and are 67.4%
more likely to use Highway 509 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
s Rt 98520 o0 s 98032 T

1405 R R 27 3% 98258 R Yoo s 98002 PR

Ny swo0 s o

g

Highway 99 (Aurora Ave, Evergreen Way,... 20?93,'6"* 98023 W 2.63% 98109
Highway 167 (River Road) [0S 18.1% 98042 I — 2.42% 98052

1st Avenue (Seattle) JUSZAR 10.4% 98273 [ 2.26% 98042

T T sasas

Pacific Avenue (Tacoma) M,i‘%% 98375 W 2.24% 98248

Highway 2 B 98301 S st 98101

Highway 500 FERP2 8.2% 98203 48R0 M 172% 98104

98032 172% 98801

Meridian Avenue/Highway 161 (Puyallup) ES};E"’

0.75% Y% ﬁ
South TacomaWay g 7.0% 98105 . i 98133

=

e
3
N B
8
®
- = -

Highway520 B30 60% 98117 o i & 98001
Ballard Bridge it 98198 A 163% 98035
Canyon Road East I 0% 98444 P, %% 98005
Highway 522 ot 98373 — 150% 98374
Highway 518 FEF%2 5:2% 98584 P 1a0% 98031

East Marginal Way 74 50% 98311 [EEILEETE—— 1a7% 98203
Narrows Bridge 74.9% 98248 P 1.a0% 98201

West Seattle Bridge nqg% 98003 FHNTE 0ca% 133% 98134

6th Avenue (Tacoma) 94[;& Avg. Hours+Minutes/day Driving: | 98801 1%1_52% 98311
Adults 18 or old 8 750

Denny Way mg,"‘ v orolder 98052 B0 y ik 98373

Lake ity way O, sy BB w370 FVS
Montlake Bridge B3O A,g_m,,m,_ onios BISEEmm  125% 08034
e | onose B 13 susos T, O

Highway 169 by 5,3 o
4 v 3% who Used WENDY'S One SEA EeT] 122% D.26%

Fremont Bridge 73,'3;& or "‘"“;";:;‘ the past 98374 w}ézq% 98188 Dbs.g?ss%

= who Used WENDY'S One or More Times in the past 30 days W SEA soeﬁ = Shar‘feDI"OFAnEy“tehpiyn tghing
.al o

SEA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 508
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Wendy's



Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

I-10

1-17

McDowell Road

Camelback Road

Indian School Road

Red Mountain Freeway (NE Loop 202)
Agua Fria Freeway (NW Loop 101)
Thomas Road

Chandler Bivd

Bell Road

Superstition Freeway (E Hwy 60)
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Grand Avenue (W Hwy 60)
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Highway 51

Santan Freeway (SE Loop 202)

7th Street
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Price Freeway (SE Loop 101)

Pima Freeway (NE Loop 101)
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44th Street

Arizona Avenue/Country Club

Bob Stump Memorial Parkway (Loop 303)
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Top-26 Residential Zip Codes: Adults 18 or older
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Quick service restaurants used past 30 days: Wendy's

Top-26
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499,245 or 90.4% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
spend an average of 52.7 minutes per day driving an average of 30.7 miles each day and are 72.6%
more likely to use Central Avenue than the Metro average.

loyment Zip Codes: Adults 18 or older
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

% Time Spent:

Total persans:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

catalogs m- 25
Magazines nﬁﬂ:‘.”ﬁ

# who Used WENDY'S One or More Times in the past 30 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

‘who Used WENDY'S One or More
Times in the past 30 days

10,547,803 or 28.% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes every day representing
30.5% of all time spent daily with All forms of Print Media.

Local Daily
Newspaper(s)
(Sunday)
1.9

Wall Street Journal
(Daily)
8.4

Local Daily

Newspaper(s) (Daily | Magazines
New York Times 7.9 ¢

(Daily+Sunday)
9.3

Direct Mail
Advertising
{excluding New York Newspaper(s)
USA Today (Daily) Catalogs) Times (Daily) (Sunday}
8.7 75 7.2 g 12.8

Local Daily

MNew York Times
{DaitysSunday)
9.7

Wall Street Journal
(Daily)
9.2

Local Daily
Newspaper(s)
(DailysSunday)
9.1

USA Today (Daily)
9.0

New York Times
(Daily)
76

Local Dail
Newspaper(s) (Daily

DirectMail oo
Advertising &
(excluding 2

Magazines Catalogs)
7.5 7.4 et
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# who Used WENDY'S One or More Times in the past 30 days

= USA

Avg. Week Ad- Suggorted All Prmt Media (Persons & % Reach): Adults 18 or older Avg.

Total persons:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

10279744 3.8%
A
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Books

Lo

® who Used WENDY'S One or More Times in the past 30 days
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USA Projection

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
(Sunday)
11.9

New York Times
(Sunday)
114

Local Daily
Newspaper(s)
(Daity
7.9

Wall Street
Journal (Daily)

Local Dail
84 !

Newspaper(s)
(Sunday)
12.3

Magazines
7.6

New York
Times
(Daity)

7.2

New York Times
(Sunday)
17

Lacal Daily Newspaper(s)
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399,880 or 34.9% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day representing

34.1% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Magazines

Catalogs

USA Today (Daily)

Totol Persons.

% Time
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# who Used WENDY'S One or More Times in the past 30 days

M

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Used WENDY'S One or Mare
Times inthe past 30 days
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Newspaper(s) (Sunday)
11.9
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New York Times. 77
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9.0

(excluding
Catalogs)
78

USA Today (Daily)
76

New York
Times (Daily)
6.9

New York Times
(Sunday)
13

New York Times
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Direct Mail

Advertising
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uew York

= who Used WENDY'S One or More Times

in the past 30 days

mCHI

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Magazines

Catalogs

USA Today (Daily)

Books

Totof persans:

® who Used WENDY'S One or More Times in the past 30 days

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or olderm

who Used WENDY'S One or
More Times in the past 30 days
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Day Ad-Supported Print Media (% Time Spent & Av.

g. Minutes/day Spent): Adults 18 or older

Magazines
New York Times 95 9.0
{sunday)
121

Direct Mail Advertising
{excluding Catalogs)

Local Daily
Newspaper(s) Local Daily Newspaper(s)
(Sunday) (Daily

Local Daily
Newspaper(s)
(Daity+Sunday)
84

Wall Street
Journal (Daily)
7.4

New York Times (Daily)
119 7.7 6.9

Local Daity
Newspaper(s)
(Sunday)
124

New York Times
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113 81
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Direct Mail
Advertising
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7.5
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New York Times (Daily)
7.2
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189,727 or 25.% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing
30.7% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Total Persons,

Local Daily Newspaper(s) (Daily
Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

‘Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

m-—.m
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» who Used WENDY'S One or More Times in the past 30 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Used WENDY'S One or More
Times in the past 30 days

B WDC

Wall Street Journal
(Daity)
LE ]

Local Daily New York Times
New York Times Newspaper(s) (Daily {Daity)
(Daity+Sunaay) A 91
105

Direct Mail
Local Daily
Newspaper(s)
(Sunday) USA Today (Daily) Catalogs) Magazines
12.9 102 7.7 7.6

Local Daity

MNewspaper(s}
New York Times (Daity+Sunday) USA Today (Daily)

[Sunday) 93 2.0
120

Local Daily New York Times
Newspaper(s) (Daily (Daity)
New York Times 87 82
(Daily+Sunday)
10.1

Local Daily
Newspaper(s) Wall Street Journal {excluding
(Sunday) (Daily) Magazines Catalogs)
13.1 95 7.8 7.3

u who Used WENDY'S One or More Times i

n the past 30 days = WDC

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Books

All Graphs and soefo.ai Data Modeling Copyright ©
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= who Used WENDY'S One or More Times in the past 20 days
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

763

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

New York Times
(Daily+Sunday) Local Daily
105 Wall Street Newspaper(s)
Local Daily Journal (Daily) (Daily
Newspapes(s) 9.4 9.1
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12.9

New York Times (Daily)
9.1

New York Times
{sunday)

Lacal Daily Newspaper|s)
(Daily+Sunday)
120 94 1.7 76

Direct Mail Advertisi Magazine
(excluding Catalogs) s

Local Daily
Newspaper(s}
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93

Wall Street Journal
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New York Times.
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230,752 or 33.6% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day representing
30.7% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totol Persons:

Local Daily Newspaper(s) (Daily+Sunday)

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Sunday) 3 %
Il ... |
New York Times (Daily+Sunday)
Books
New York Times (Sunday) Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
New York Times (Daily)

Wall Street Journal (Daily)
USA Today (Daily)

All Local Weekly Newspapers

Catalogs who Used WENDY'S One or More
Times in the past 30 days
Magazines
® who Used WENDY'S One or More Times in the past 30 days uSEA

Local Daily
Newspaper(s)
(Daily+Sunday)
9.7

USA Today (Daily)
110

Local Daily
Newspaper(s) Catalogs)
(Daily 7.7
9.0

Magazines
Local Daity
Newspaper(s) New York Times. New York Times
{Sunday) {Daily+Sunday) (Daily)
13.7 11.2 84

Local Daily
Newspaper(s)
(Daily+Sunday)

Local Daily New York Times
New York Times Mewspaper(s) (Daily (Daily)
(Daily+Sunday) 8.4 77

9.9

Catalog
s
34

Direct Mail

Local Daily Advertising

Newspaper(s} {excluding
{Sunday) USA Today (Daily) Catalogs) Magazines
12.9 9.7 1.6 6.6 All...
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in the past 30 days m SEA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg
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vg. Minutes/day Spent): Adults 18 or older
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Supported Print Media: Adults 18 or older|

Wall Street Journal  New York Times

Mew York Times {Daily) (Daity+Sunday)
(Sunday) 114 112

14.0

USA Today (Daily)

Local Daily Newspaper(s)
(Daily
9.0

Advertising
{excluding Catalogs)
7.7

Local Daily
Newspaper(s)
(Sunday) ew L a Magazines
13.7 & 84 63

New York Times
Local Daily (Daily+Sunday)
Newspaper(s) 23
(Sunday)
129

Wall Street Journat
USA Today (Daily} {Daily)
9.7 9.2

Direct Mail
Advertising
New York Times  [excluding
(Daily) Catalogs)
7.7 7.6

New York Times. Local Daily Newspaper(s)
(Sunday) a Magazines
122 66
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‘@ 219,586 or 39.8% of Adults 18 or older who Used WENDY'S One or More Times in the past 30 days
Y ) read Direct Mail Advertising (excluding Catalogs) for an average of 7.1 minutes every day
representing 32.1% of all time spent daily with All forms of Print Med

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

# Time spent:

ot et oo ) A —— T
Local Daily Newspaper(s) (Daily  FEO/AZS % :

Local Daily Newspaper(s) (Daily+Sunday) Eo

Local Daily Newspaper(s] (Sunday) [

Books

Local Daily New York Times Wall Street Journal
Newspaper(s) (Sunday) | USA Today (Daily) (Daily+Sunday) USA Today (Daily) (Daily)
29 74 7.3 928 9.7

Local Daily
Newspaper(s)
(Sunday)

New York Times 142

All Local Weekly Newspapers

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times (Daily) Local Daily (”;:\’J Local Daily Local Daily New York Times
Wall Sueet Journal Newspaper(s) 3 Newspaper(s) Newspapers) (Daily (Daily)
{Daily) (Daily+Sunday) | (Daily+Sunday) 9.2 76

6.5 10.0

Wall Street Journal (Daily)
New York Times (DailysSunday) (ARSI BEAD0
5 55 atalogs
N Yok Ties (sunciy) - PABRER RV 009 m M e ewrorTimes  lacios
USA Today (Daily) m '33%2 % who Used WENDY'S One or More mrluniu; J(ararocs] (Daity Catalogs (Daily+Sunday) Catalogs) Magazines

Times in the past 30 days 6.2 39 9.9 74 6.8 All..
i 7,97 1.4%
Megaines 5%

m who Used WENDY'S One or More Times in the past 30 days mPHX ¥ who Used WENDY'S One or More Times in the past 30 days W PHX
Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Totol Persans: % Time Spent:
Direct Mail Advertising (excluding Catalogs) Liid 0.7% 1

. 2o
Local Daily Newspaper(s) (Daily+Sunday) mm“ m
Local Daily Newspaper(s) (Sunday) m{ﬂ 16,19 USA Today (Daily) :::::J::‘é
p— iz | .
New YorkTimes (Daily)  [FERSSE AR (o) -

Walk stieeticumal Daly) m Avg. Hours+Minutes/day with Ad- m

New York Times.
(Daily+Sunday) USA Today (Daily)
Local Daily 9.9 9.8
Newspaper(s)
(Sunday)
14.2

New York Times

New York Times (Dailyssunday) [ ENEDS Supported Print Media: Adults 18 or older [y (DailysSunday) o B e

Direct Mail
Advertising

Local Daily Newspaper(s)
{excluding Catalogs)

(Daily
9.2

7.3
(Daily
6.2

coor FORIER RE
New York Times (sunday) 4R RRWPY°
usa Today oai) - [REFRERG RS 008 -ﬂ- m e

‘Wall Street
Journal

New York Times

i s 21L 14% & Ney imes (Dail Sunda New York Times (Dail Magazines
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services
Cable TV Networks

Local Broadcast TV

“Advertising Actions"

Local AM/FM Radio

»
(=)
(=] 3

P18+ who Used WENDY'S One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

107,409,961

97,287,216

79,811,340 29.2%

63,738,660
42,363,370 15.5%

38,641,707 14.1%

14.7%

42,714,536  156%

Podcasts

Audio Streaming Services

33,715,210 12.3%

29,182,413

Newspapers USA
Billboards ghprigrm 10.0%
m P18+ who Used WENDY'S One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab: 3344 * Share of Everything
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"Advertising Actions"

P18+ who Used WENDY'S One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media aaé,séo

Websites 2,668,500
Direct Mail Sty
Broadcast, Cable, & Sat TV 1.738.476
Video Streaming Services | . 3;21‘230
Cable TV Networks e T
Local AH/FM Radlo

Audio Streaming Services

| 908,549

Podcasts CHICAGO)
a ; CHICAGO
Newspapers

Billboards
783,047 10.2%
® P18+ who Used WENDY'S One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA Scarborough R12026: Feb25-Feb26 QualIntab: 588 f' * Share of Everything
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"Advertising Actions"

(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

Websites

2,258,481

Direct Mail 1,681,179 : 29.1%

Broadcast, Cable, &Sat TV  geniess

Video Streaming Services 1,045,974 e

Local AM/FM Radio

Podcasts s 13.4%

Cable TV Networks

845,393

Local Broadcast TV i T 136%

Audio Streaming Services TRV T
Newspapers 609,100 10.5%
Billboards Sl 0%

WASHINGTON, DC

P18+ who Used WENDY'S One or More Times in the past 30 days

39.1%

= P18+ who Used WENDY'S One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

WASHINGTON, DC DMA  Scarborough R12026: Mar25-Mar26  QualIntab: 763
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Wendy's

soefa.ai

Share of Everything
for Anything o



Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services
Podcasts

Cable TV Networks

"Advertising Actions"”

P18+ who Used WENDY'S One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

1,675,024 36.6%

1,854,999 40.5%
1,205,007 26.3%
954,594 20.8%

653,393 14.3%

698,070 15.2%

495,379 10.8%

Local AM/FM Radio

569,967 12.4%

Local Broadcast TV

Audio Streaming Services

454,555 9.9%

432,989 9.5%

Billboards e e
# P18+ who Used WENDY'S One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
SEATTLE-TACOMA DMA  Scarborough R1 2026: Mar25-Mar26 ~ QualIntab: 508 * Share of Everything
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3.k @ Advertising Actions

P18+ who Used WENDY'S One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Websites 1,702,001 35.3% |
Social Media

Direct Mail 1 355 60

Broadcast, Gable, & Sat TV
Local Broadcast TV

Audio Streaming Services
Cable TV Networks

28.8%

Local AM/FM Radio

Newspa pers 556,207 11.5%

Podcasts

PHOENIX

® P18+ who Used WENDY'S One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX DMA Scarborough R12026: Feb25-Feb26  Qualintab: 280
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